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« 3G AQAAeHES} (History of Graphic Design & Culture)
SIAR CIRt0l ZET} 251 12|D AS B2GI0 CIARI0] S5 HUsID D2 CIRIQIS M2 4 Y S22 Yt
SAlof AohE DIHTIRIQ! CHSt 0|22 HIEHS DRASICEL
By observing historical design works, cultures and ideas, we will establish the flow of design and develop the ability
to create future design, and at the same time provide the theoretical basis for future design.

AN AFFHE (Research Methodology for Visual Design)

AIATIRIRI oM FE Q= FHE aEloh=r P40l Yt 7152 S50t A8ae22M LAl 70| uxtds
5L A2 HRLZOML| RIStSk= St S0 2|0] UA| 7|0dstct.

By learning and applying methods and techniques essential for conducting influential research in the field of visual
design, it explores the intersection of design and research and contributes meaningfully to the evolving research flow
of visual communication.

A ZEAEo]g9}sll 5 (Understanding and Deciphering Visual Text)
CHSH O|C|0f SSHTOIM Al HIAES BAGID sliMsh=s SR8 7IeS §551 Al S40] URiE 2joje] 321 Helct,

Learn important skills in analyzing and interpreting visual text across different media platforms and reveal the layers
of meaning inherent in the visual landscape.

tjztelol4+ (Design Issues)

ASH CIRtR! ZOoIM STt ZAIE BMEHD siESts SS SUAIZIAM O TRl 24|, 221 13 AR 2 ozl
HEHO] Alel ZoH Fots S2W HITHQl =2/ AMIS| HTH=Ct

It delves into critical discussions surrounding contemporary design issues, ethical considerations, and socio-cultural
implications of design choices while improving our ability to explore and solve complex problems in dynamic design
fields.

A2 AAAYAI AT (Research on Cross Cultural Design(CCD))

ChZat HFRLIAOIE0] zelgt 4~ Q= B8 S zlasistn 34A RIS z|Uigks| fI6 27&= CHE0l| tist 232t
MZ2 sfid], J2|1 Lol O 71x| Aol Cisl ChEct

[t deals with respect and new interpretations of differences required to minimize the negative aspects that
multicultural communication can cause and maximize positive effects, and realization of their values in everyday life.

d&-gAelaaglol8 (Art-Design and Big Data)
71&, 0I5 2 Glojg] 7|8k S2120] =0 o= B L CIRIQI S4lo| HAHIE EHASIHM ol X TRl Z2MAE Y
Sh=Cll A0 HICIO[E2] SHAIA ZAAjAS EPEICE

The convergence of technology, aesthetics, and data-driven insights explores the innovative potential of big data in
shaping art and design processes while navigating the boundaries of artistic representation and design innovation.

ALB) A 21 AT (Analysis of Social Design)
71&, O, HIZUAE HOM Q23 AlSle] YYo= RIS CIxfel mie{CiE AT, HIE, 7|9 U S7HR| &Y=
CIRIQlo| HA5tS oisiCt

[t examines the design paradigm that has entered the realm of humanities and society beyond technology, art, and

202584 UBCHERR wshy



business, and studies the role of extended design to products, companies, and space.

« Bo|Z 73 0] A7 (Analysis of Typography)
ZAe| M22 2Z7HY(Font Design)OilASE] HECIRQI(Editorial Design)0il 0|27 712 2AtE Atgsh= AlgF ARl 2tdS
L2 | OF23 ARt A2} CIRIRIe] Al LU A= Efo|ZE2m|CiR IRl VNS A4 Z4do2 siAlste YWHES
ASict
This course deals with the design process using characters from the new font development(Font Design) to the
editorial design(Editorial Design) as well as the relationship between character and visual design and the methodology
of analyzing the new typographic design development method as analytical sensitivity.

BACOAAufUXHE (Brand Design Management)
HE HAI, AHIREH2| 3 A Aste] J2(of chish A= S8 T4 34e 2212271 7|9 438 olne =t

o
2ol SHE U CIAIRI 2 0T 4 Ct,

=L}
‘Brand design management’ is a fusion of creativity and business. By looking at the principles of brand identity,
consumer psychology, and market dynamics, you can inspire empathy in your target customers and lead to effective
brand and design strategies that drive your company’s success.

221344+ (Design Marketing)
CizfelZol 0|24 7|t M| &S Eoi A2 CIRQl At &dint 22l0] 435 0F 4= e WS E7sict

It explores the theoretical basis and practical application of design management and explores how strategic design
thinking can lead to innovation and organizational success.

Folto]Zel 2 A7 (New Media Content Research)

glote U= AA, 7S, 48| I 242 Sofl CIAE S419| DS Y4chk= wOICI0E BASID 7|0 = = 712
ASict

It is equipped with technology to explore and contribute to new media that shape the future of digital communication
through evolving content creation, distribution, and consumption pattern analysis.

« Q1A AR AT (Interaction Design Study)
QIZtnt FE=0] FPHOI HE 24 Y2iot WS Btolll, I Y S3E AP 2 oinyL oo Q= 2EE AHSY &

It explores the principles and methods of effective interaction between humans and content, and hone techniques
that can provide a smooth and meaningful experience across digital platforms.

Fojtjo]HeEF (Advertising Communication Design)

A4 FEHGE A oAzl fTE RU|HCo=Z ZRIslY| [T SHOZM OHAD|C|0{} HASH 21 SHOA| ClARIS SHA
o= LI =0, AH[Z} A2 U OPAEI0I2ES BIESZ St A2 CRIRIYHES HEict

This course focuses on designing advertising media related to mass media for the purpose of organically promoting
the means of visual information transmission and communication, and also studies visual design methodology based
on consumer psychology and marketing theory.

21917158} (Design Semiotics)
2SO AlZ HOI2M 7|20IES CIARIED OfL2t 2=, Fol, F1, 25}, AIF TRl SO 012 2|9 29t s

Z5 8= AeH 2 I=oME OIE HElet AYS M ZUSIL oMl 2= o 2 207t Uk

In today’s visual language, symbolic theory is widely accepted not only in design but also in all cultural phenomena



ranging from architecture, film, advertising, comics, product design, etc. In this course, it is meaningful to gather and
interpret through appropriate process.

AZAA1Z (Theory of Visual Design)

Bl 210l SHHOIM 24-50] O ZfSto] oAl A|2H HRUAOHS F/dsk=Al0 Cist 2221 OfshE 57| 2lsh
A2t D[k Mdshe 2|t Aol oistod Bsttt.

To gain a comprehensive understanding of how elements combine to form attractive visual communication in a
modern design environment, we explore the principles and philosophies that compose visual aesthetics.

A1 A7 A L (Design Research Method Seminar)

CIRIOl XS S5t YRS S 0123 St A3 X482 ZEHI0] 37 Y
Ol A AL, ot Zat oMol CHSE 71=0i Cisl SHESHCH

By combining theoretical exploration with practical applications through methodologies to form design research, we

ZEA]

2b 242k

Rl 24 YE, A =

r

Mo
Mo
N
Na
A

learn about the skills of writing research questions, effectively reviewing literature, using qualitative and quantitative
research methods, and interpreting research results.

A|AZF2 (Theory of Visual Perception)

QIZH0] AJ22 4TS SHABHE WAle] 7127t Sl 9121, A2f Tl RsICL 22 0|2 HHH HPE S5 A2 HEE
Holol OfEA| 22450 A% A3H=Rl0] ChEt U2 OSHE YISO AZAOR YR YUt CiAele HEY 4 Yk 5HS

S5 st

It explores the cognitive and psychological foundations underlying the way humans interpret visual stimuli. Major
theories and empirical research enrich the ability to create visually influential designs based on a deep understanding
of how individuals perceive and interact with visual information.

A1 AH]H (Design Analysis and Criticism)

0|d, 284, AS|ZAA 2de S5t TRl 2Mut HIEES Sl CIRRIS siAlst, 2Ee YRskshe sHS HLsto] Sicl
HEN ARIH 712E Yot CIRIRIC| Ao Cist HIEHA QIALS BIISICY

Through design analysis and criticism through aesthetic, cultural, and socioeconomic perspectives, design is dismantled
and the ability to clarify perspectives is developed to foster critical awareness of the role of design in shaping modern

discourse and social values.

b
i
i,
[N
re

FAult} (Cultural Content Research Seminar)

LIS Al Soff o= 28t S140] Cioto] g WRHEN H[HA 2AS Sl 23t et ZHI= Ajoje| S35t HAE
Eftot, CI5H OiHIE S5t 284 BHS oiAISIC

It explores the complex relationship between cultural context and content through research methodology and critical
analysis for cultural phenomena expressed through various forms, and interprets cultural expressions through various

media.

F3HARIE (Theory of Public Design)
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The role of design in forming public spaces, services, and experiences can be critically reviewed, and a theoretical
framework that informs socially responsible and inclusive design practice can be explored to contribute meaningfully
to the improvement of the public environment.
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« Blo] X7 x] A Au]u} (Typography Research Seminar)
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To explore the art and science of typography in depth, we analyze the relationship between type, meaning, and visual
communication, and cultivate advanced technigues that contribute to the evolving typography design field.
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BASHYZHEA UL} (Brand Management Seminar)
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Through case studies and industry research,, we plan effective brand campaigns based on a comprehensive
understanding of brand building, equity management, and consumer awareness and contribute to the strategic
success of the organization.
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T3¢ 94E (Theory of Design Management)
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The mix of academic discourse and real-world case studies provides insights into design, business, and leadership and
cultivates the ability to utilize design as a catalyst for positive change within a variety of work environments.

ol o]ARYA 0] AE (Theory of Media Communication)
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Through critical analysis of media theory and modern communication models, we explore multifaceted relationships
between media, society, and culture and develop an understanding of the formation of the modern media

environment.

s FRAFYAO]HZ (Theory of Advertising Communication)
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Research theories of effective advertising strategies and communication models. To critically examine the relationship
between advertising, culture, and consumer behavior, we have a deep understanding of strategies that drive effective

and convincing advertising campaigns in the modern media environment.
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AE|AT] A2 (Theory of Service Design)
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Through theoretical frameworks and practical applications, we explore approaches that create a seamless, user-centric
service experience with the ability to design, optimize, and explore services in a variety of industries.

]2 S A+ (Future Social Research)
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It studies the future society through various research methods such as big data and megatrend. We infer new
paradigms between future lifestyle changes, consumption, and suppliers and study them based on scenarios.



» 29 d&FZ 9T (Creative Research in Formative Art)
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It intuitively approaches artistic expression, a medium that embodies aesthetic values for the creation of human

culture, and studies aesthetic areas and various values and thinking related to formative creation.
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A ARG (Color & Design Study)
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Based on the absolute correlation of color, research, research, research, research, research, research, research, research
and research, and research and color harmony theory, and color harmony theory and color harmony theory.

AU AZAYARI AT (Service Experience Design Study)
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It explores the process of designing customer-centered service experiences, creating empathic interactions with users
by mixing creativity and strategic thinking, and providing seamless and influential experiences in various service

environments.





